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At a Glance 
 

The current issue of the journal deals with different areas like Economics, Management, 

Social Work, Business and Trade. It focuses on various topics like impact of social media, 

finance, and financial literacy, mobile wallet adaptation and television viewers pattern. 

 
The first paper, ‘A Study on the Influence of University's Social Media on Use Intention 

among College Students’ by Roshani Prajapati and Dr. Vipul Patel investigates the influence 

of university’s social media on use intention among college students concerning North 

Gujarat. While Kundan Patel and Ushama Vaghela’s paper A Study on Factors Influencing 

Financial Literacy Among College Students Concerning North Gujarat’ explores the factors 

influencing financial literacy among the students studying in colleges of North Gujarat. Whereas 

Khushbu H Mistri and Dr. Dharmendra  Thaker’s  research paper, ‘Estimating Levels of 

Awareness amongst Students in North Gujarat with Regards to IFRS’ deals with 

investigating perceived levels of awareness amongst students in the North Gujarat region of 

India, specifically within the realm of IFRS and its implications on professional, personal, 

socio-cultural, and economic planes. While research on ‘Does Government Policy Affect 

Mobile Wallet Adoption? Empirical Evidence from North Gujarat Region’ by Dr. Kiran J. Patel 

and Hetalben Oza examines key factors affecting customers' intentions to use mobile wallets 

in the context of the North Gujarat Region. While Damini Gianchandani and Suraj Shah’s 

research paper, ‘An Empirical Study to Measure Television Viewership Pattern Among Young 

Adults in Gujarat’ measures television viewership pattern among young adults in Gujarat by 

using Likert scale, study shows huge scope to launch an exclusive T.V. channel. 
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Abstract 

The development of social media has altered human life in 

many ways, especially for college students. Some factors take 

place in the growth and fast development of social media. 

Social factors emerged from the increasing adoption of social 

networking by younger age groups, economic factors evolved 

from the availability of computers and apps and increased 

commercial activity among social network platforms and 

political factors through increased political participation and a 

variety of worldwide policy changes. The purpose of this study 

is to investigate the influence of social media of university on 

use intention among college students concerning North 

Gujarat. This study followed the design of descriptive research. 

This work was carried out by analyzing a few samples that may 

be representative of the population, but it is not possible to 

generalize the sample analysis results to large populations. In 

this study, much effort has been made to explore the influence 

of social media at the university on college student use 

intention. Further research is needed because other relevant 

factors that have not been taken into account in influencing 

use intention among college students when using university 

social media. Extending the model by adding relevant variables 

could create a more comprehensive-power model. 

Key words: Social media, university, use intention, college 

students, social media activities. 
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Abstract 

Financial literacy means the capacity to manage cash and 

finance-related issues and it is vital to understand for youth, 

as we have to tackle it on daily basis and it is helpful to 

overcome barriers as well as to make proper decisions 

regarding financial issues. The present paper aims to explore 

the factors influencing financial literacy among the students 

studying in colleges of north Gujarat. In this research paper, 

289 samples were taken from different colleges of different 

districts of north Gujarat. The convenience sampling methods 

have been used for primary data collection from the 

respondents to analyze their financial literacy. Through a pre-

coded structured questionnaire primary data was collected and 

secondary data from the topic-related past studies. The study 

analyses financial influence, financial attitude, and financial 

behavior as independent variables whereas financial 

knowledge is a dependent variable. For analysis frequency and 

multiple regression analysis were used for testing hypotheses. 

The present research paper found that Financial Influence and 

financial Behavior are significant variables and financial 

Attitude is a non-significant variable.  

 

Key words: Financial Literacy, Financial Behavior, Financial 

Influence, Financial Attitude, Financial Knowledge, College 

Students, North Gujarat. 
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Abstract 

This research article deals with investigating perceived levels 

of Awareness amongst students in the North Gujarat region of 

India, specifically within the realm of IFRS and its implications 

on professional, personal, socio-cultural, and economic planes. 

The present research utilizes secondary research to lay a 

theoretical foundation for IFRS's historical, cultural, and 

economic context in the modern world. It also utilizes survey 

questionnaires to gauge the degree of Awareness amongst 

post-graduate students in major universities across North 

Gujarat. Findings of this research reveal that there is not 

enough educational preparation given to students on IFRS and 

its role in the current Economy. At the same time, the study 

also reveals that there is ample cultural and personal 

employment-oriented awareness and openness amongst 

students regarding the role of IFRS and its significance in an 

economic context. 

Key words: accounting standards, global accounting 

standards, power distance, uncertainty avoidance, cultural 

framework, IFRS, IASC 
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Abstract 

This study examines key factors affecting customers' 

intentions to use mobile wallets in the context of the North 

Gujarat Region by integrating govt. The policy is one of the 

critical variables in TAM (Technology Acceptance Model). An 

exploratory research design is applied and collected 187 valid 

online responses through a structured questionnaire as per a 

simple random sampling method.  

For testing hypotheses, multiple regression analysis is 

performed. This study's findings indicated that government 

policy perceived ease of use, and perceived Usefulness 

positively affects customers' Intention to use a mobile wallet 

in North Gujarat Region. This study provides useful insights 

into the policymakers, mobile wallet service providers, and 

govt. To formulate strategies for the promotion of m-wallet 

usage among more and more customers. The limitations of 

this study provide the scope for future research studies 

 

 

Key words: Govt. policy, Intention to use, Mobile wallet, 

North Gujarat, TAM 
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Abstract 

This study involves the Indian viewers who still enjoy watching 

TV. Tv Viewing in India has grown by 12 per cent since 2016, 

as per the Television Audience Analysis Council (BARC)'s India 

Study. It shows even with the popularity of smartphones with 

free data that powered the growth of OTTP networks including 

hot stars and Netflix, But Still Indian love to watch the TV set. 

TV is the very popular and affordable source of entertainment. 

This paper attempts to measure television Viewership Pattern 

among Young Adults in Gujarat. A survey method with 

structured questionnaire using Likert scale was circulated to 

the sample of population. Regression, Chronbach alpha, 

Descriptive statistics is applied using SPSS to analyze and 

interpret the data. This study shows that for the youth of 

Ahmedabad (Gujarat), there is a very huge scope and big 

opportunity to launching an exclusive channel. This research 

is important since it is feasibility analysis to start a general 

entertainment platform for young people. 

The research will provide a standardized input to the BARC 

about Viewership pattern of youth of Ahmedabad City and also 

helpful to the Production houses and branded companies and 

advertisers to reach their audience. 

Key words: Television Industry, Television Viewing Habits, 

Content, Measuring television Viewership Pattern. 
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